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Chairman’s Foreword
Kevin Lockwood
Manager of Shrewsbury Shopping Centres
Welcome to the Spring issue of
the Business Chamber
magazine.
Last month it was encouraging to
see the road map for how the UK
will seek to venture out of
lockdown for a third and hopefully
final time as we look to minimise
the threat of Covid-19 and return
to our everyday lives.
Accompanied by the Chief
Medical Officer Chris Whitty, Boris
Johnson revealed to the country
their 5 steps for easing the
lockdown starting with the
reopening of schools on the 8th
March. The next three steps would
follow one another at 5 weeks
intervals so the government can
review the affects of easing
lockdown on the rate of infection.

Science and the vaccine rollout
Across the UK over 20 million
people have now had their first jab
and we look on track to have all
adults in the UK having been
offered the jab by July. This has
been helped enormously by
Oxford University and
AstraZeneca, who are now
working on adapting their vaccine
to counter new more harmful
variants of the virus. The rollout
will be scaled out even faster
when the Novavax vaccine is
released in the coming months.

The second step pending
encouraging figures includes the
opening of non-essential retail
from the 12th April.
From the 17th May, it is hoped that
indoor hospitality can reopen and
from the 21st June, there is hope
that the remaining legal limits on
social contact can be removed,
but this will also depend on the
success of the vaccine rollout.

The Mayor of Shrewsbury Gwen Burgess
currently serves as a vaccinator

Volunteers

To help the NHS with this
So we have our roadmap. There is enormous undertaking, we also
cannot forget how important those
still a way to go and we have to
who are volunteering to support
keep our distance for a while
longer. Whilst these last 12 months their community are to the bigger
have been enormously challenging picture. Whilst many non-essential
fo all of us, we can be proud of so shops were forced to close, a lot
many success stories along the
way:
National Health Service
The determination and resilience
of the whole organisation kept our
country going during some very
dark days. From the struggles to
access PPE and ventilators at the
beginning of the pandemic, to the
surge in cases in January we can
be hugely proud and thankful to all
of our front line key workers who
are now leading the largest
vaccine rollout in the
organisation’s history.

of their employees would take on
new roles to support the
enormous effort to combat the
virus. In December, the Robert
Jones and Agnes Hunt Orthopedic
Hospital appealed for volunteers
to support them in a number of
roles including directing those
getting the vaccine and also
administering the jabs themselves.
Captain Sir Tom Moore
In April last year when we were all
fearful about what would be
happening to us - with the UK
knowing very little about Covid-19
and how to treat it at this point we were given hope by a 99 year
old man who began walking
lengths of his garden with a goal
of raising £1000 for the NHS. This
soon became acknowledged
across the country and on his
100th birthday, he had raised £39m
achieving the Guinness World
Record for the largest amount
raised in an individual fundraising
campaign. Having served in WW2
and supporting the NHS, he was
considered a hero to all of us. He
was knighted by the Queen at
Winsor Castle in July last year.
Last month, we were saddened to
learn that he had been taken to
hospital with pneumonia and
unfortunately he died peacefully
with his family after testing
positive for Covid-19.

New Events Chairman Shirley reflects on start to the year.
Shrewsbury Business Chamber
has been pleased with feedback
from members about the events
programme this year which
included a topical debate about
the future of Shrewsbury and
also a motivational talk from
Darren Edwards of Kayak 4
Heroes.
In January, Helen Ball from
Shrewsbury Town Council and
Seb Slater from Shrewsbury BID
updated members and hosted a
Q & A session about content in
the Big Town Plan, which was a
topic of great interest due to the
well attended Big Town Plan
Festival which was held over 9
days on Zoom. At the event,
ideas for regeneration, heritage,
transport and children were all
considered by key stakeholders
from Shropshire Council,
Shrewsbury Town Council,

to talk to members at our
February event and give a
motivational talk from his own
experiences. My team at
Yarrington have been touched by
his story and we were proud to
have the opportunity to create a
Wordpress website to raise
awareness for his team of 5 –
who all have various disabilities –
that will be kayaking from Land’s
End to John O’Groats for charity
later this year. It is mind blowing
what they will be doing and we
encourage people to donate to
this great cause.”

Click here for Darren’s
Justgiving page
On the 17th March, the Business
Chamber will welcome James
Staniforth, who is Principal of
Shrewsbury Colleges Group to
their next networking event. The
college works with around 9000
students and 250 employers
across Shropshire. They have
faced huge challenge adapting to
the pandemic and it will be
interesting to hear about their
response.

Click here to register
The Big Town Plan talk was well attended

Shrewsbury BID, local architects
and many others who are part of
the improvement plans for the
town.
Shirley Davies, who works as a
finance director for digital
marketing agency Yarrington said
that she was proud of the
committee for the work they
have done so far to attract
speakers for the events. “There
is a lot of work that happens
behind the scenes from talking to
people in different sectors that
can give valuable talks to our
members, to the promotion
through our social media
channels so that there is a good
attendance,” she explained.
“I was really pleased that we
could welcome Darren Edwards

On the 17th April, the Business
Chamber will be welcome Martin
Ruston from Aversus to do a talk
about Data Protection and
Support for Business. More

information will be announced
soon.
As the COVID regulations are
constantly changing, we are
hoping to reflect this in our
topics for events over the next
few months and bring you events
that relate specifically to you, our
members. Hopefully in the not
too distant future we can
consider having face to face
events, maybe outdoors, and
complying with all the social
distancing rules. Until that point
we look forward to welcoming
you to our monthly virtual
meetings.

Darren and his team prepare for 1400 mile kayak challenge

Shrewsbury Business Chamber welcomes Rishi Sunak’s budget speech
Shrewsbury Business Chamber
was encouraged by Chancellor
Rishi Sunak’s budget statement
this week as he laid out the
treasury’s roadmap for how the UK
will continue its response to the
Covid-19 pandemic. Announcing a
series of initiatives for continued
Coronavirus support, future
changes to taxation and additional
sector funding; the Chancellor
gave a realistic, but somewhat
positive outlook of the UK’s future.
Setting about plans for the year
ahead, the Chancellor was
encouraged that recovery would be
“swifter and more sustained” than
previous projections suggested.
The economy is expected to grow
by 4% this year with an anticipated
return to pre-Covid levels by the
middle of 2022. Whilst this is
encouraging news, there is still the

concern of unsustainable further
borrowing of £234 billion in the
months ahead and how we will
eventually pay that money back.

With no changes to income tax,
national insurance or VAT this year,
the indications are that the treasury
remains focused on recovery at
this time.

Below are some key highlights from Rishi Sunak’s speech to the House of Commons:
•
•
•
•
•

•
•

Unemployment expected to peak at 6.5%
next year.
No changes to rates of income tax, national
insurance or VAT
Corporation tax on company profits to rise
from 19% to 25% in 2023.
The furlough scheme has been extended until
September
A fourth grant worth 80% of three months’
average trading profits up to £7,500 will be
available from next month. A fifth grant will be
available covering May till September.
A 6 month continuation of the additional £20
Universal Credit.
An additional £1.6 billion being made

Kevin Lockwood, Chairman for the
Business Chamber commented:
“The update from the Chancellor
today provides a huge amount of
hope for many Shrewsbury
businesses after over a year of
frustration. The extension to the
furlough and job support schemes
will help to protect many
livelihoods including those in
hospitality, which has remained
closed for most of the pandemic.”
There was also an update from
Shropshire Council this week,
announcing that it had begun

•
•
•
•

•
•

available to support the UK’s vaccination
rollout.
An additional £400m to help arts venues in
England reopen.
Business rates holiday extended until June
Business restart scheme grants of upto
£6,000 per non-essential retail premises and
£18,000 per hospitality or leisure business
An increase in the National Living Wage to
£8.91 an hour from next month, which for the
first time applies to all workers aged 23 and
over.
An increase of £3000 grants available to
companies providing apprenticeships
VAT reduction to 5% for the tourism and
hospitality sectors until September.

processing the latest round of
Local Restrictions Support Grants
to firms across the county, with £6
million worth of grants available.
Steve Charmley, Deputy Leader
commented that “[they] are aware
of what a worrying time this has
continued to be for businesses
across the county. We are working
hard to process this money as
quickly as possible. The fact that
we have handed out £125m to
support businesses is something
to be proud of.”

Click here for full story

Shrewsbury businesses being asked for their views
about the future of the town
Over 700 people took part in a
“virtual festival” discussing how
Shrewsbury can improve and
develop over the next 20 years.
And now the Shrewsbury business
community is being asked for its
views on the Big Town Plan’s vision
for the future.

the festival website at
festival.shrewsburybigtownplan.org
Members of the Big Town Plan
Partnership, made up of
Shropshire Council, Shrewsbury
Town Council and Shrewsbury BID,
said the festival was a big
success.

A major public consultation into the
Shrewsbury Masterplan Vision was
launched at the Big Town Plan
Festival - and people are being
encouraged to
visit www.shrewsburybigtownplan.
org to get involved.
The Masterplan Vision is a detailed
document outlining ideas and
options for how Shrewsbury could
develop over the next two
decades, looking at how people
will move in and around the town
centre, along with how the town’s
heritage can be celebrated whilst
allowing the town to move
forward.

Councillor Peter Nutting, leader of
Shropshire Council, said: “We were
delighted to attract such an array
of highly-respected speakers to
take part in the festival, and it was
wonderful to see so many people
engaging with each event.
“We had 30 speakers over seven
events which have been viewed
over 1,000 times and are available
to watch back via the Big Town
Plan festival website.
“The events attracted hundreds of
questions and comments, with a
selection being put to the panel
during the events, and all of them
will be considered as part of the
ongoing consultation.”
An extensive open consultation
process is now under way, and
people can make and view
comments
at www.shrewsburybigtownplan.org

The Big Town Plan Festival
featured a series of talks during
January, looking at various aspects
of the plan, which are now
available to watch on demand on

- which contains information and
details about the Masterplan Vision
and a specially-designed
consultation section.
Councillor Alan Mosley, leader of
Shrewsbury Town Council, said:
“It’s clear from listening to the
various leading experts during the
festival that Shrewsbury really is
leading the way in this kind of
partnership working.
“There are a range of exciting ideas
in this masterplan vision, and I
would encourage everyone to look
at the proposals and make their
views known in the consultation
section on the website.”
James Handley, director of
Shrewsbury BID, said: “The Big
Town Plan Festival has been a
great success in that it has helped
to get people talking about the
future of Shrewsbury.
“It’s vital we develop a shared
vision for the future so we can then
work together to make ensure
Shrewsbury continues to prosper.”

Businesses in Shrewsbury hoping for “bumper
summer” if infection levels continue to fall
Business owners in Shrewsbury
are cautiously optimistic about
reopening in April - with hopes of a
“bumper summer” if infection
levels continue to fall.
Non-essential retail shops, and
hospitality businesses serving
outside, will be allowed to reopen
on April 12 subject to certain
conditions being met, and
Shrewsbury BID has welcomed
the news.
Seb Slater, executive director, said
it had been a long winter for
business owners and
everyone was really looking
forward to welcoming customers
again.
“Throughout last year we worked
closely with Shropshire Council
and Shrewsbury Town Council to
make the town centre as safe and
welcoming as possible, and we
have continued that dialogue over
the winter,” he said.
“The Prime Minister’s
announcement gives us all
something to work towards, and

we are already offering support to

the town centre, with cafes and

our members to ensure they are
well-placed to operate within
whatever restrictions are in force.
“As long as people continue to
follow the rules and infection levels
reduce, we are hopeful that
Shrewsbury can enjoy a bumper
summer where we make the most
of the fantastic open space we
have in the town centre.
“We want to create a festival feel in

restaurants serving people
outside, live music in the streets,
and a lovely welcoming
atmosphere throughout the town.
“We are also working
to position and
promote Shrewsbury as a perfect
holiday destination, with people
likely to prefer holidaying within
the UK rather than travelling
overseas.”

Covid spot checks on the way
Shropshire companies should be
prepared for Coronavirus spot checks
as the pandemic continues, a local
expert has warned.
Martin Pitchford, from Henshalls
Insurance Brokers in Newport and
Shrewsbury, said the Health and
Safety Executive had launched an
increased programme of
unannounced inspections in a bid to
ensure companies were Covidcompliant.
“Inspectors are already working with
companies to give advice on how to
manage the risks and protect workers,
customers and visitors.
“They are also working closely with
local authorities to help them in the
sectors they regulate including
hospitality and retail.”
Mr Pitchford said Henshalls was the
only insurance broker in the region to
have its own in-house health and
safety department, and the team had
already assisted several local
companies in assessing their risks and
introducing Coronavirus precautions.
“It’s vital that business owners check
that their systems are in line with
Government guidance and we can
help advise on any changes they may
need to make.”

HSE inspectors are making the Covid
checks as part of their normal role
visiting workplaces, and to make sure
the inspections reach as many
businesses as possible, they have
brought in trained and approved
partners to work alongside their
existing team.
Mr Pitchford said officers visiting
business premises would be carrying
formal identification and an
authorisation letter from HSE.
“If you do receive a visit, it’s important
that you participate in the spot check
because otherwise you could face

enforcement action if you refuse to
comply.
“And, of course, as well as working
with the inspector during a spot
check, you must continue to follow all
the Government guidelines when it
comes to maintaining social
distancing and encouraging staff to
wash their hands regularly.
“As businesses adjust to the new
‘normal’ we’re all facing after the
challenges of the past 12 months, it’s
imperative that we all work together to
keep employees, customers and
visitors to our premises as safe as
possible.”

You can count on your local travel agent!
With so much choice and a variety of
online booking platforms available,
many people ask us how travel agents
are still in high demand. But, with
specialist expertise, an unbeatable,
personal service and up to date
knowledge of the ever-changing
Covid-19 rules – we can offer
something that online providers can’t.
Let us tell you more…
Impartial Advice and Personal
Recommendations
It’s our job to know the destinations
we sell inside out and we will have had
face to face training on destinations
and resorts that we sell to you. Or
even better, we’ve often been lucky
enough to experience the resorts and
destinations first-hand so that we can
provide you with our very own
experiences and recommendations.
We’ll also take the time to listen to
your needs so that together, we’ll find
the perfect holiday for you and your
travel party.

You're in Safe Hands with Us
We value each and every one of our
customers, and don’t just consider
ourselves as your local travel agent.
Your health and safety is our top
priority, which is why we’re keeping up
to date with testing advice and we will
help you make sense of travel testing
requirements to your chosen
destination. We’re also in the know of
the latest travel regulations – and
should your booking be impacted,
we’ll be in touch straight away to talk
you through your options, whether
you’re at home or in-resort.
Whatever you decide, you’re in safe
hands with us.
Thousands of Holiday Offers Available
for 2021 and Beyond
We have access to thousands of great
value holiday offers – so whether
you’re looking for a city break in
Europe, a tour of South America or a
luxurious getaway in the Maldives,
we’re on hand to find the right holiday
at the best price. Not only that, but we
only work with reputable tour

operators, so you can sit back and
relax knowing that everything is being
taken care of.
Stop Dreaming, Start Booking!
We’re sure that we will all agree that
2020 was a difficult year. But with a
new year, brings a new start – and we
for one hope that it will include more
holidays than we saw last year! So,
whenever you’re ready, we’re here to
book that long-awaited break that you
deserve and give you something to
look forward to.
Get in touch with us today, and we’ll
get to work finding you that perfect
break. Call us on 01743 231 080 or
email us on
sales@peakestravelelite.co.uk.

Pipekit Celebrates its first decade in business
As March arrives and new
beginnings start to shape the
landscape, Shrewsbury based
distributor Pipekit will be proudly
celebrating 10 years in business
and spearheading plans and
ambitions for growth and
development.
Pipekit, a leading independent
specialist distributor of pipework
systems and drainage solutions,
was formed from the dining room
table in March 2011 by Martyn
Rowlands, MD, alongside Jamie
McQueen, Head of Sales. There
was one goal. To offer excellence
in customer service and technical
support, alongside quality
products. Something that despite
the constantly changing backdrop
of technology and purchasing
patterns, Brexit and of course
Covid, remains at the core of this
thriving business.

Managing Director Martyn Rowlands and team cut the 10 year birthday cake

We had a vision to create a team
that put customer service at the
heart of the business and we
haven’t looked back since. From
the two of us who sat round that
Over the last 10 years, Pipekit has dining room table in 2011 to our
worked closely with a core number dedicated team of people
of manufacturers to offer a choice
today, offering our customers the
of quality products and strong
best service and support is a
reliable distribution channels to
given. I am very proud of all of
support its customers. The website them and they make Pipekit what it
and online provision has
is today; a people’s business”.
continuously been developed to
improve the customer user
To future proof the business,
experience and is a key tool for
Pipekit moved into larger premises
driving sales and engaging with
in December 2019. Three months
customers. With increased
later, the pandemic hit, some staff
functionality, customers can easily were furloughed and challenges
source information, enquire and
were faced. Like many
purchase remotely. A factor that
businesses, Pipekit had to adapt
has of course allowed Pipekit’s
and reevaluate and Martyn now
shop window to open to the world feels the business is in good shape
and its export business, from
to go forward.
Iceland to New Zealand, to flourish
year on year.
He adds: “We are beginning our
Commenting on the 10 year
milestone, Martyn Rowlands said:
“When I started this business the
UK and the world were just coming
out of the banking crash of 2008.

tenth year in the same spirit as we
have started every year; with plans
and ambitions for growth,
including new products and
services to offer our customers.

The way 2020 evolved took
everyone by surprise. But as I look
ahead now I see plenty of scope to
move forward. We have our larger
premises tailored to our needs,
offering improved working facilities
for staff, a better customer
experience and essentially more
warehouse space to cater for
increased stock provision. We will
use this to build on our offering in
2021 and are hopeful that the start
of our second decade in business
will have positives on which to
secure future growth”.
For further information on Pipekit
log onto: www.pipekit.co.uk email:
enquiries@pipekit.co.uk telephone:
01743 860088 or follow on
Facebook, Twitter, LinkedIn or
Instagram.

One year on: How coronavirus has changed Shropshire workplaces
One year into this global pandemic,
and everything has changed.
Workplaces are no exception.
Indeed, many people no longer
attend their traditional workplace, be
that because they are furloughed,
remote working or have sadly been
made redundant. And for those that
still do attend, it often looks and
feels very different. Níamh Kelly of
The HR Dept Shropshire assesses
some of the changes with an
optimistic nod to the future.
“Of course furlough and
redundancy have taken work away
from millions of people over the
course of this pandemic. Although
difficult for many, the expectation is
that when we eventually come out
the other side, jobs will return. For
the majority who are still working,
things have felt very different.
“Remote working for many has been
an eye-opener: the crash course in
technology for both employees and
employers as home workstations
were set up and people navigated
the features and etiquette of video
calling, some more successfully than
others.
“For many organisations this has
broken down the barriers to flexible
working, and they will allow it
permanently. Some may even switch
to a complete remote working
model. The environment will benefit
from this, as it has done in 2020,
and there will be cost savings; but

there are many issues to consider:
from health and safety to company
culture to data security and more.
Businesses which can manage
flexible working well are destined to
thrive.
“With the gender pay gap already
stubbornly persistent, women fared
badly at the start of the pandemic to
exacerbate it. A study by the
Institute for Fiscal Studies in mid2020 found that working mothers
were 14% more likely to have been
furloughed than fathers. They were
also 47% more likely to have
permanently lost their job or
resigned.
“However, in the longer term a
flexible working approach may make
the workplace more accessible for
mothers seeking a return to work.
Following best HR practice to build
this into your hiring processes will
reap dividends through widening
your talent pool. The hope is it will
also contribute to closing the gender
pay gap.
“Of course, not everyone has been
banished from their normal
workplace. NHS staff have been
doing a wonderful job on the
frontline, but the term keyworker
goes way beyond healthcare. The
nation has a newfound appreciation
of shop workers, electricians,
wastewater engineers, delivery
drivers and every other profession or
trade which keeps the country

going, either from premises or in the
field. They have had to plough on
wearing uncomfortable PPE,
adhering to awkward social
distancing and with a fear that they
may catch or spread the virus.
“COVID-19 and the restrictions we
have all faced leave a serious mental
health crisis in their wake. There was
already a growing momentum for
managing mental health in the
workplace, and as an HR
practitioner, I feel there is a real
opportunity to build on this with
more businesses understanding the
duties and benefits of offering
support in this area.”
For enquiries on any aspects of the
effects of the pandemic on
employers, please contact Níamh
from The HR Dept Shropshire at
niamh.kelly@hrdept.co.uk or on
01743 290474

Shrewsbury Business Chamber: River Severn Political Group
Shrewsbury Business Chamber

with local landowners, the

representatives through their regular

Environment Agency and flood

meetings with local MP Daniel

affected concerns.

Kawczynski, Shropshire Council and
Shrewsbury Town Council have
been calling for many years for a coordinated strategy for management
of the River Severn, taking into
account environmental, flooding,
commercial, and leisure factors.
Following the Chamber’s most
recent enquiry to Mr Kawczynski’s
office we can report that they reply
that following the allocation of £40
million of funding towards alleviation
of flooding , the ‘All-Party River
Severn Consortium ‘ is ‘investigating
and studying a range of options’ .
The latter are believed to include a

We are also told that Philip Dunne,
MP for Ludlow is bringing forward a
Private Members Bill in Parliament
to try to tackle the problem of raw
sewage discharges into the river.
Whilst it is encouraging that it does
appear that at last there seems to

Committee said ‘ We encourage

be some political understanding that Chamber members and local
co-ordination between the public
businesses to write to Mr
authorities involved with the river is

Kawczynski with the concerns that

necessary, matters are at an early

they have about River Severn

stage and in the meantime

flooding and ongoing management ,

Shrewsbury businesses and

and in the meantime we are

residents are still badly affected by

pressing for some immediate

flooding , most recently last month.

measures to benefit businesses in

holding embankment or dam. The

Charles Howell of Shrewsbury

Consortium has also held meetings

Business Chamber Executive

affected areas such as Coleham and
English Bridge .’

Units 2 – 4 Anchorage Avenue
Shrewsbury Business Park SY2 6FG
A new development by Alaska Property Group of three high
specification office buildings. Built to maximise energy efficiency,
incorporating 'smart technology', with allocated car parking and
electric vehicle charge points.
• Unit sizes from approx. 212 sq m/2,282 sq �
• (UNIT 4 UNDER OFFER)
• Comple�on 2nd quarter 2021
• For sale - may lease
• Freehold prices from £456,000 + VAT each
Contact:
Charles Howell, Cooper Green Pooks - cth@cgpooks.co.uk

Contact Cooper Green Pooks
 Commercial Property Sales/Le�ings
 Rent Review & Lease Renewals
 Property Management
 Property Investment (Disposals/Acquisitions)
 Valua�ons
Alessio Dyfnallt MRICS
ad@cgpooks.co.uk 01743 276646
Hugh Carter MRICS
htc@cgpooks.co.uk 01743 276612
3 Barker Street Shrewsbury SY1 1QF
T: 01743 276666 E: enq@cgpooks.co.uk
www.cgpooks.co.uk

Cooper Green Pooks - Units 2-4 Anchorage Avenue, Shrewsbury Business Park
- Ar�st’s Impression, Courtesy of Walker Hay Architects, London

Local businesses join Shrewsbury Business Chamber
We are pleased to welcome two
new businesses who this month
became members of Shrewsbury
Business Chamber: Beauty by
Sarah and Max Ball Virtual
Assistant.
Joining us is Sarah Hodnett, salon
owner of Beauty by Sarah situated
on the outskirts of Shrewsbury
near the Royal Shrewsbury
Hospital. Sarah’s initial interest in
beauty therapy stemmed from
how a well-performed treatment
can induce a sense of wellbeing.
Sarah qualified as a beauty
therapist in 1999 at Shrewsbury
College. She has received a
number of awards over the years
including the British Association of
Beauty Therapy & Cosmetology
(BABTAC) Spa Therapist of the
year which led to her opening
Beauty By Sarah. She is also a
huge supporter of the community.
Sarah is the Regional Coordinator
for Look Good Feel Better in
Shrewsbury and will resume their
monthly workshops from the
Hamar Centre after the pandemic
is over. She is currently a volunteer
supporting the Covid-19 vaccine
rollout.
A real success story for Sarah has
been her adapting to the
pandemic, from keeping her son
Jake on task with all his school

work to realigning her business to
operate online, it hasn’t been easy
but she has risen to the challenge.
As an ambassador both for Avon
and Neal’s Yard Remedies, she
has begun selling cosmetic
products to a lot of her clients and
also holds online workshops
which add real value and also
bring in key funds for her
business.
“As a business owner, I have
never really had much opportunity
to do networking, but the
temporary closure of the salon
due to the pandemic has helped
me see me more value in it. I value
the Chamber’s commitment to
supporting local business with
their monthly meetings. They have
had some great speakers and it
made me very keen to join.”
We also welcome Max Ball, who
launched a new venture Max Ball
Virtual Assistant last year. Born
originally in Yorkshire (but still
retaining his northern twang), Max
studied Business Law at Sheffield
Hallam University before moving
to Shropshire in 2012. Since then
he has worked for Salop Leisure
for 8 years and developed a love
and interest for digital marketing
and graphic design. His passion to
learn new skills that add value to
others led to the Business

Chamber recruiting him as our
digital marketing executive in
2019. Max is another supporter of
the community. He served as
Parish Councillor of Bayston Hill
Parish Council from 2012 - 2015;
he raised £15,000 for Macmillan
Cancer Support in memory of his
late father in 2016 and currently is
club captain for Shropshire
Squash Club. Working as a virtual
assistant, he has been integral to
Shrewsbury Town Council’s
response to the Covid-19
pandemic and is keen to support
businesses who need help during
these challenging times.
“I am really pleased to become a
member of the Business Chamber
and hope that many others will
see the value of becoming a
member after this pandemic is
over,” Max explained.
“You become a part of a bigger
community who have contacts
and ideas that can support your
business. With the interesting
speakers as well it is a great
offering.”
For more information about
Beauty By Sarah visit:
https://beautybysarah.org.uk/
For more information about Max
Ball Virtual Assistant visit: https://
maxballvirtualassistant.co.uk/

Working from home after lockdown has ended
We all acknowledge that the
world of work has changed.
Some businesses will never look
the same; they are either
considering asking their staff to
work from home permanently, or
employing a “hot desking”
scenario at the office so that staff
can work at either location.
Whilst staff have been
accommodating to these
changes on a temporary basis, it
is worth remembering that in
order to make this a permanent
situation there are things that
should be considered.
Obviously with staff working from
home; our focus as an IT support •
team has been on data security.
This is applied in layers – from
ensuring all updates are applied
and installed on machines when
they are released from Microsoft,
making sure that business class
anti–virus software is put on the
computer being used, locking
down files, encrypting the
computers and making sure that
•
secure passwords are used for
VPN’s.
However, there are other things
to consider too and these might
include revisiting the list below.
•

Consider Ergonomics – desk
space/chairs/ monitor height.
These can easily be
overlooked as the
assumption may be made
that staff will look after their
own workspace

•

Also check that employees
are empowered to take
breaks from the screen to
avoid eye strain & headaches •
(This might account for why
I’ve been having headaches!!)

•

Check that employees are
happy with using different
ways to communicate with
clients and colleagues
(maybe everyone has just
been left to their own devices
and need some reassurance
or even training? Perhaps on
the best way to use Zoom or
teams)
How are the remote work
force expected to
collaborate? Do you have a
company preference for
zoom or teams and how are
they sharing data?
Long term; would a second
phone line installed in the
homes of staff working
permanently at home be a
good investment? This would
be dedicated for VPN/
Internet (VOIP) phones/office
connection.
How do staff pay for internet
connections at home which
are used for work purposes?
Business owners may want

to consider installing
equipment such as a
business class router and
firewall which will improve
connection stability and
security
•

Maybe, businesses can
consider a terminal server
instead of staff remoting into
their PC’s. This can save
money on the electricity bill
too.

•

From an IT support point of
view, - our support contracts
for our customers have
become a lot more
complicated since so many
people have started to work
from home. Check with your
IT company that this is all
covered and if in doubt
please feel free to call Katy at
PC Net Solutions on
01743290588 or
katy@pcnetsolutions.co.uk

The Big Thing Holding Back
Small Businesses
Small businesses stay small either by choice, or because they start chasing growth
in the wrong places.

W

hen
you
strip
away the layers,
it all comes down

to darts.

Imagine a dart board with a bull’s
eye and around it is a series of wider
and wider circles. The bull’s eye is
where the people just like you hang out.
They are the people (or businesses)
who feel the problem your company
set out to solve. They are usually your
first customers and raving fans.
The further you go outside of your
bull’s eye, the less these prospects feel
your exact pain.

Why do entrepreneurs go
outside their bull’s eye?
When you’re a self-funded start-up,
you’re scrambling — just trying to
bootstrap your way to a company. You
don’t have a lot of money to invest
in formal marketing, so you rely on
word-of-mouth and referrals, which
also means you’re often talking
to people outside of your bull’s
eye.
These prospects may
experience the problem
you’re trying to solve, but
they are slightly different
(that’s why they’re not in
the bull’s eye). They like
your product or service
but want a little tweak
to it: a customisation or
a different version. You
don’t see the harm in
making a change

and start to adjust your offering to
accommodate the customers outside
your bull’s eye.
Your new (slightly-outside-thebull’s-eye) customer tells her friends
about how great you are, and how
willing you are to listen to your
customers, and she refers a prospect
even further outside your bull’s eye
who again, asks you for another tweak.
Making these changes to your
original product or service to
accommodate customers outside your
bull’s eye seems innocent enough at
the time, but eventually, it undermines
your growth.

Why?
To grow a business beyond your
efforts, you need to hire employees (or
build technology) that can do the work.
As humans, we are usually lousy at
doing something for the first time, but
can master most things with enough
repetition.
Think about teaching
a toddler how to tie his
shoes. The first few
attempts are usually
rough. It’s a new skill
and their tiny hands
have never had to
make bunny ears
before. You break it
down for the child
and show them how
to master each step.
It can take weeks, but
eventually they get it.
As adults, we don’t even

think about tying our shoes — we’ve
mastered the skill by repetition.
The same is true of your employees.
They need time to truly master the
delivery or your product or service.
Every time you make a tweak for a
new customer outside your bull’s eye,
it’s like changing the instructions on
tying your shoe laces. It’s disorienting
for everyone and leads to substandard
products
and
services,
which
customers receive and are less than
enthusiastic about.
Having unhappy customers often
leads the owner to step in and “fix”
the problem. While some founders can
indeed create the customized product
or service for their new, outside-thebull’s-eye customer, they are making
their company reliant on them in the
process.
A business reliant on its founder
will stall out at a handful of employees
when the founder runs out of hours in
the day.
The secret to avoiding this plateau,
and continuing to grow, is to be
brutally disciplined in only serving
customers in your bull’s eye for much
longer than it feels natural. When
you want to grow, the temptation is
take whatever revenue you can, but
the kind of growth that comes from
serving customers outside your bull’s
eye can be a dead end.

Shane Stark ofBusinessDoctors
•Shane
enjoysprovidingpractical advice, supportand
coaching to small and mediumsizedbusinessesto
maximisereturns fromassetsand talent available.
Get in touch: shane.stark@businessdoctors.co.uk
07970316622

Think IT, think pc net
Professional, friendly,
customer-focused
Call 01743 290588
for a FREE audit
www.pcnetsolutions.co.uk

“My business is my pension is an expression I have heard many times…”
I often hear people say “my business is my
pension”, but what happens if you do not make
retirement and you were to die early, how would
this impact your business and your family?
Sometimes in this unfortunate scenario, a number of
difficult questions are raised; would your business
partners have the funds to buy your family out? Would
they be able to continue to service business loans and
repay any outstanding directors loans? Would the
business have to be sold at lower than its true value in
order to raise cash quickly?
Whilst we all believe our business will continue without
us, many businesses do fail, for all sorts of reasons. It
is therefore vital that you manage the risk and
whenever possible insure against disaster. We insure
our premises, our cars, our equipment, but so often we
don’t insure, the most valuable asset, ourselves! As
business owners, we plan for the future so we should
put the same energy into planning for our own
retirement. Some policies can be paid for by the
company and the cost is sometimes a lot lower than
you might expect.
Planning for retirement also means making sure you
manage what you already have. When was the last
time your pension plans were reviewed, what is your
investment strategy, how well are the funds performing,

how much risk are you taking and are the charges
reasonable? Some of you will know the answers to
these questions, but sadly most will not. Pensions are
a lot more flexible than in the past and can be a great
tool to extract funds out of the company and reduce
the amount of corporation tax we pay.
If you would like to know more about how to manage
risk and plan for retirement, please call me—Brian
Benson at Crown Wealth Management on 01743
276797.

£4.4M Contract win to build Frith Close in Shrewsbury
Cornovii Homes, Shropshire’s
council-owned housing
company, has awarded our
team a £4.4 million contract to
build Frith Close – a new
housing development in
Crowmoor, Shrewsbury.
On the site of a former care
home, the development –
consisting of 33 properties –
will offer a range of high-quality
2, 3 and 4 bedroom detached
and semi-detached homes and
1 and 2 bedroom bungalows.
21 properties will be available
for reservation from Summer
2021. The remaining 12 homes
will be available for affordable
rent and shared ownership from
winter 2021.
We are currently undertaking
enabling works on the site, with
the build contract commencing
in January 2021.
With environmental
sustainability in mind, these
new homes will be built to
‘Future Homes Standard’
resulting in at least 20%
improved carbon efficiency than
that of a conventional newbuild. Additionally, the
installation of specialist PV
panels is planned to help
customers save money on their

electricity bills. Alongside
superfast broadband and
electric vehicle charging points,
smart technology will also be
incorporated into the homes so
residents can control heating
and ventilation systems through
a mobile app.
James West, Chief Operating
Officer at Morris Property,
commented: “The team at
Morris Property is thrilled to
have won the competitive
tender to build the Frith Close
development for Cornovii
Homes.
As two dynamic, Shropshirebased companies, it is our
mutual ambition to invest in our
local communities. We will be
working closely with the
community, Shrewsbury
College and the local youth
club to offer work placements
and apprenticeships under the
guidance of our experienced
team. We will also encourage
our supply team to engage
apprentices on the project.”
Harpreet Rayet, Managing
Director at Cornovii Homes,
said: “We are pleased to
appoint Morris Property as the
build contractor for our first
major housing project, Frith

Close. In line with our company
values, the new homes will be
built to our Eco specification as
we aim to develop sustainable
homes for the community of
Shropshire. The appointment of
a local construction company
strengthens our commitment to
supporting the local economy
and enhancing employment
opportunities. We hope this
successful partnership is the
first of many as we work
alongside local businesses to
develop high-quality homes
across the county and invest in
the Shropshire economy.”
Robert Macey, Shropshire
Council Portfolio Holder for
Strategic Planning and
Housing, added: “It is pleasing
to see Cornovii Homes reach
this important milestone in
working towards its purpose to
develop much needed housing
across Shropshire. Cornovii
Homes’ commitment to
supporting the local economy is
welcomed and I look forward to
seeing the benefits of the
company’s activities realised by
Shropshire’s Communities”
For more information on
Cornovii Homes, visit
www.cornoviihomes.co.uk

Taking the right steps for your business
As tax year-end approaches, it’s
important for owners of small
businesses to make sure they’re
making the most of their allowances.
Here are some strategies that will
help.
• With time running out to take
advantage of the current tax year
allowances, business owners
should act now to make sure
they don’t miss out on any
opportunities
• Dividend allowances and the
ability to carry forward unused
annual pension allowances both
offer ways to help maximise any
money coming into your
business and extract it efficiently
The past year has presented a
unique set of challenges for smallbusiness owners. Different firms have
had very different experiences. For
some, the pandemic has created
severe headwinds, while for others it
has served as a powerful tailwind.
Adjusting the lens
There’s a strong chance that your tax
affairs will need to be re-evaluated if
your business’s finances have been
affected in any way by the events of
the past year.
You might have been doing your
accounts for the past five or ten
years without much really changing,
however, this year is likely to be
different, so you can’t simply repeat
what you did last time. Even as the
situation continues to evolve, the
approaching tax year-end represents
an opportunity to maximise the
money coming into your business or
ease some of the pressures faced.
Being proactive
If your earnings have increased,
there will almost certainly be actions
you can take to either mitigate or
avoid the potential tax implications.
For example, if you’re a director or
owner of a limited company and
you’ve made a profit during this tax
year, you may be able to use
dividend payments to reduce your
tax bill.

The pension carry-forward rules
allow you to claim unused annual
allowances from the three previous
tax years, in order to maximise your
pension contributions in the current
tax year.
This can work especially well for
companies whose earnings change
significantly from year to year. “For a
director of a limited company,
making a pension contribution for the
current tax year and carrying forward
unused allowances from the three
previous tax years will usually be
very tax efficient,” says Nick Jones,
Principal of Nick Jones Wealth
Planning.
“Assuming the contribution meets
the ‘wholly and exclusively’ rule
[whereby employer contributions are
deductible as an expense provided
that they are incurred wholly and
exclusively for the purposes of the
employer’s trade or profession], the
company will receive corporation tax
relief on the contribution. As the
contribution is made by the business,
it is not dependent upon the salary
received by the director.”
There is the added benefit of the
diversification that pensions provide
for business owners, as they can be
invested in different companies,
industries and geographies.

Carry on benefiting

Tightening of the tax regime
expected?

Using annual pension allowances
can help too, whether your business
has taken a hit during the pandemic
or not.

One thing’s for certain; at some
stage the fiscal support provided
throughout the pandemic will need to
be paid back. It is widely commented

upon that a number of measures are
being considered, and none of them
are to increase allowances currently
enjoyed. The only way to be sure that
you make the most of your tax
breaks as they stand today is to take
action.
If you have any questions, please
don’t hesitate to get in touch with
Nick Jones on 01743 240968, by
email nick.jones@sjpp.co.uk or visit
www.njwealthplanning.co.uk
The value of an investment with
St. James's Place will be directly
linked to the performance of the
funds selected and may fall as well
as rise. You may get back less than
the amount invested.
The levels and bases of taxation and
reliefs from taxation can change at
any time. Tax relief is dependent on
individual circumstances.
Nick Jones is Principal of
Nick Jones Wealth Planning in
Shrewsbury and is an Appointed
Representative of and represents
only St. James’s Place Wealth
Management plc (which is authorised
and regulated by the Financial
Conduct Authority) for the purpose of
advising solely on the Group’s wealth
management products and services,
more details of which are set out on
the Group’s website www.sjp.co.uk/
products. The ‘St. James’s Place
Partnership’ and the titles ‘Partner’
and ‘Partner Practice’ are marketing
terms used to describe
St. James’s Place representatives.

ONLINE SUCCESS FOR SHREWSBURY BEAUTY THERAPIST
A holistic therapist from Shropshire has made the
most of lockdown and moved part of her beauty
business online.
Sarah Hodnett, an award winning therapist, has
been putting her teaching qualifications to good use
to devise and host a number of evening and
daytime online workshops on subjects such as
aromatherapy, self-massage and make-up. To make
the online experience special, relevant products
including cleansers, face oil and tea light candles
are sent in the post for clients to use during the
workshop.
Sarah said: “We have been delighted to be fully
booked when we have been able to open but the
online workshops have enabled me to keep in touch
with existing clients as well as engage with new
customers in a fun and engaging way.
“I’ve also been offering online skin consultations to
replicate the salon experience and devised a Mother
and Daughter Pamper session for Mother’s Day
featuring a cleansing, toning and moisturising
morning facial routine which can be shared even if
mums and daughters are apart.”

Sarah preparing to open her salon to clients in May last year

Having set up her business nine years ago, Sarah
has built a loyal customer base as well as over
4,000 followers across her social media platforms
who are regularly offered free tips and events such
as a tea time facial.
Over the years, Sarah has helped raise funds for
Severn Hospice, the Shrewsbury Street Pastors,
West Midlands Search & Rescue and Cruse
Bereavement Care with pamper events. She is also
the regional coordinator of Look Good Feel Better
UK working closely with beauty consultant
volunteers who help ladies struggling with the
visible side effects of cancer with monthly skincare
and make-up workshops
As an independent business located in the heart of
Shrewsbury, Sarah is delighted to join Shrewsbury
Business Chamber and to support the
‘Shrewsbury’s Open’ campaign.
She said: “I can’t wait to get back to face to face
networking and hands on treatments, I have felt
extremely grateful to have had the support from my
clients who put their trust in me and continued to
visit me for their regular treatments and supported
my online events.”

Sarah successfully kept her business going through lockdown
by providing virtual courses

For more information visit: beautybysarah.org.uk
Tel: 01743 247427 | Email: info@beautybysarah.org.uk

5 Great reasons to book a mid-week caravan break after lockdown
Camping and caravan holidays have
proved to be popular options during
the coronavirus crisis. Many savvy
Britons have already got their holiday
dates in the diary, leading to concerns
campsites and caravan parks are
filling up. For this reason, many
caravanners, that can, are opting for
mid-week caravan breaks, particularly
retirees or child-free couples who
don't need to plan around school
holidays with flexible remote working
options.
To those in the know, there's no better
way to enjoy your caravan or
motorhome than on a midweek break.
While weekend touring caravan
breaks often involve busy sites and a
battle through the Friday evening
traffic, people taking midweek breaks
often have a more relaxed time.
If you're feeling frazzled at work, or
your other responsibilities are starting
to get you down, then taking a break
from everything might be just what the
doctor ordered. Midweek breaks give
you the chance to hit the pause
button, refresh yourself and then head
back into the fray feeling revived and
raring to go.
So what are the benefits of opting for
a midweek break?

Beat the rush
Taking a caravan break in the middle
of the week means that you'll avoid
the crowds, particularly during busier
times of the year. Caravan sites have
spaces available and the facilities are
less in demand. If you need an extra
hand with anything on site, particularly
if you're new to caravanning, then the
on-site staff are likely to have a bit
more time on their hands to help. If
you want to visit local attractions,
beauty spots and beaches, there's a
good chance you'll have them to
yourself. The difference between
weekends and midweek breaks is
particularly marked in popular areas
such as Cornwall and the Lake
District. What could be better than
relaxing in the early summer sunshine
on an idyllic beach with no one else
around, or climbing to the top of a
usually busy peak and being able to
enjoy the view without the crowds?
During a midweek break you can
enjoy the birdsong.

You pay less
Caravan and motorhome breaks

during the middle of the week usually
cost less. This is because touring sites
often need to fill their pitches during
the week, particularly outside the main
holiday season. In June and
September, you can still enjoy some
great weather, while taking advantage
of out-of-season prices during the
week. Which might mean you can
afford to go away more often. It's not
just the sites either, many tourist
attractions, historical sites and places
to eat and drink have a range of
midweek offers to tempt the punters
during quieter times. Often venues
that are very busy during the weekend
have a pleasant buzz during the week,
meaning you're not missing out on the
atmosphere you'd expect. Everything
feels just a little more relaxed.

Break up the week

Avoid the traffic

In these days of social media, there's
nothing quite like sharing your latest
adventures. When you go away in the
middle of the week you get the
chance to flag up what you're doing,
the places you're visiting and the
adventures you're having while your
friends and colleagues are all at work.
You might not want to make them
envious, but there's something great
about enjoying a break while everyone
else is having to graft. It's often said
that midweek breaks are better for
you than weekend breaks because
they feel like more of an escape from
what you would normally be doing.

Anyone who has travelled anywhere
on Friday evening after work, or on a
Sunday afternoon into evening, will
know just how busy it can be. It
sometimes feels like the whole
country is heading off somewhere,
going home after a weekend away.
When you arrive on-site you feel
frazzled, and it takes the whole
weekend to recover. You leave the site
feeling relaxed but by the time you get
home you're on edge again.
When you travel in the week,
particularly if you avoid the work rush
hours, you'll have a lot less traffic to
contend with. If you're driving a
motorhome or pulling a caravan this
can make an awful lot of difference. If
you're new to towing, then taking a
midweek caravan break makes lots of
sense. It can give you valuable
experience at handling the caravan
when the roads are less busy.

Taking time off during the week can
feel particularly luxurious. Monday to
Friday can sometimes be a slog, so by
taking time off in the week you can
reclaim some time for yourself. On a
week where you're taking a midweek
break you may only end up in work on
Monday and Friday. Alternatively, you
might be a shift worker who has to
work on weekends. In which case,
getting away during the week makes
perfect sense. If you can spare the
time, then a midweek break feels like
you're taking back control of your life.

Be the envy of your
friends

Midweek breaks often feel like a
totally different experience to a
weekend away for all kinds of
reasons. Once you've tried one, you'll
more than likely be planning the next
one before you know it.
Why not sample a midweek break for
yourself, and find out exactly what
you've been missing?
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How the Pandemic has influenced this year’s Graphic Design trends
2020 was certainly a year to
remember… or to forget! Most
businesses had to quickly adapt
to a world that was constantly
changing around them. Working
from home, online meetings,
social distancing and lockdowns
all had their part to play in
creating a different approach to
the way that we went about our
daily lives.

with an increase in leafy, floral,
plant-like patterns or prints.

2021 also gave us the
opportunity to look back at what
seemed like a simpler period of
time. This feeling of nostalgia is
now migrating into Graphic
Design through the use of colour
and fonts. The resurgence of
vintage style illustrations and
Pop Art will start to become
From a design perspective,
increasingly noticeable as the
better online presence and new
year progresses. Nostalgia has
and inventive ways of marketing also played a great part in the
had a huge impact on the
return of classic serif fonts which
creative that was produced last
help to evoke these feelings.
year to help businesses get
Although not as easy on the eye
through the pandemic. So, as we as sans-serif fonts, if used only
edge ever further into the new
for headers or sub-headers this
year, what are the ways in which will be just enough to evoke their
the pandemic has had an
timeless qualities.
influence on the Graphic Design
The pandemic has caused a
trends for 2021?
return to a back-to-basics
Last year saw many of us getting attitude. We wanted the truth,
to enjoy the great outdoors. For
combined with simple and
a while we got used to skies
concise messages and
being free from planes, roads
explanations. Design trends for
being free of cars and for a short 2021 show that imperfections
period of time we had a glimpse will now be a great indicator of
of what a greener planet may
reality. Photography, for
look like. This increased
example, will be more natural in
exposure to nature has meant
its appearance, with less reliance
that 2021 will see more earthy
on retouching and editing to
colour palettes being used along create the ‘perfect’ image.

Finally, design styles will be more
minimalistic due to the fact that
consumers have less time to
browse or make decisions.
Websites, social media posts
and retail advertising will all see
an increase in ‘white space’ to
ensure the viewer can clearly see
the message that is being
conveyed within a calm and
simple environment.
In conclusion, last year resulted
in a lot of negativity around the
globe. The Graphic Design
trends for 2021 detailed above
will all go towards helping rebuild
some of the positivity that is
required to move forward. By
incorporating these trends into
their design and branding,
businesses can all help to
promote this positivity to their
customers and employees alike.

For more information on graphic
design and many other business
topics visit: www.dmlovatt.co.uk

Join the flex and freedom revolution
In normal times, which these are
not, the figures show that at
least 70% of vacancies in the
private sector never get
advertised. The reason they are
not advertised, is that employers
would rather find the right
person themselves. With
physical networking and your
colleagues remote working, how
can you find reliable extra
manpower during Covid? Are
you working past capacity and
need to locate additional
manpower? In these times dare
you risk employing someone or
entering into a retained service
contract? Understandably many
are simply unwilling to do this,
despite being over-run with
work. There is a solution.
You may be snowed out with
work but not every service
sector business is working to
capacity during Covid, although
they are still very much up and
running. These service sector
businesses may be finding it
hard to replace lost customers
during Covid and so they have
spare capacity, which you could
tap into. These are companies,
be they staffed or sole traders,
that are already skilled,

experienced and have
functioning offices. They can
work for you without any risk of
their being deemed an employee
by HMRC, as they have other
live clients and provide their own
office space. They are not
furloughed but simply
underutilised, providing you with
a ready source of business
assistance. Why not tap into this
hidden pool, safe as both parties
will understand that it is a short
term, fluid, and flexi
arrangement. Another plus of
using remote services is that you
do not have to provide a Covid
compliant workspace, as they
will continue to work from their
own office.

Costs, well you may assume that
people will expect their normal
rates. If they are interested, then
they will have to accept a rate
that reflects the task, even if it is
below their normal charges and
more basic than their normal
work.

Why would they? If you are in
business, you need the
stimulation of being busy and
focused. Months of low volume
activity will mean that business
owners and staff slow down and
will take time to get back up to
speed. Doing work for others,
even if less skilled and lower
paid than the norm, will keep a
business agile. So, time to break
with traditional ways and use
How do you tap into this pool?
fellow businesses spare
Contact your suppliers, business capacity, in a totally flexi way, to
contacts and staff to ask them if ease your busy workload. It has
they know of suitable businesses to be a win, win, situation both
who may have spare capacity
short and long term. A flex and
and could pick up admin style
freedom revolution, as we look
duties for you. Loading products towards a brighter future!
onto your website, updating a
database, or managing a project
are just some of the tasks you
could off load. This means you
are free to concentrate on
selling, dispatching, or
manufacturing your products.

Law firm helping with inspirational courses
A Shrewsbury business is
helping to bring inspirational
mental resilience courses to
people during Covid-19
restrictions.

see Kelda sharing mental
resilience tools for the benefit of
those taking part.
Amanda Jones, of Lanyon
Bowdler, which has sponsored
the production of the videos,
Lanyon Bowdler Solicitors are
said: “This is a marvellous
sponsoring a series of
opportunity for people to
workshops run by Kelda Wood
safeguard their mental health
MBE, founder of the Climbing
and wellbeing during these
Out charity, who says the aim of difficult times, and Lanyon
the project is to widen the scope Bowdler is once again proud to
of the charity by offering mental
sponsor Kelda, this time through
resilience support to as many
the filming of her workshops.
people as possible.
“Kelda is an inspiration and has
helped so many people for more
The charity helps people facing
than 10 years since she founded
mental or physical trauma
her wonderful Climbing Out
improve their confidence, selfcharity.
esteem and motivation - often
“The workshops are a clever
changing their lives for the better adaptation of the work carried
- during outward bound
out by Climbing Out and I am
programmes.
sure will be of great benefit for all
Now, with the pandemic calling a those taking part.”
halt to those group sessions,
Kelda said: “I felt it was
Kelda is reaching people in a
important to carry on the work
different way.
we are doing with Climbing Out
The workshops will be available
and Zoom workshops are the
on the Zoom video app, and will

best alternative we can use
during these difficult times.
“Mental wellbeing and resilience
is important for everyone but can
be particularly significant for
people who are trying to come to
terms with mental or physical
challenges.
“The workshops will offer tools
and coping strategies at a time
when it’s so easy to become
isolated and I am grateful to
Lanyon Bowdler for agreeing to
get behind the idea and sponsor
the filming.
“The workshops will be delivered
in an informal way, creating a
relaxed environment in which
people can join in as little or as
much as they feel comfortable
with.
“I hope those taking part will
leave the programme with an
increased awareness about how
to manage their mental wellbeing
and the tools to help them
achieve it.”
For more information about the
workshops, email Kelda at
keldawood@climbingout.org.uk

Samuel Wood director echoes TV’s Phil Spencer’s advice for
estate agents and house buyers nationwide
Joint Director of Samuel Wood,
Russell Griffin, has added his
voice to advice from TV
personality and house selling guru
Phil Spencer about the difficulties
the housing market currently
faces.
Russell Griffin is the Midlands
Regional Executive on the National
Association of Estate Agents
(NAEA) Propertymark Advisory
Board.
The board, works with
Government to help shape
legislation and advise on best
practice across the sector and is
the UK's leading professional
body for estate agents, promoting
the highest standards in the
sector.
Last week, a partnership film
between Mark Haywood,
Propertymarks’ Chief Policy
Officer and Mr Spencer was
recorded to help get the message
out about the difficulties the
housing sector is facing in the
midst of the pandemic.

“Phil and Kirsty have educated the
public on the nuances of the
housing market for nearly two
decades and are extremely wellknown and knowledgeable.

their original home and we need to
check and advise on where they
are travelling from,” he added.

“People can’t travel from England
into Wales or Scotland to do
viewings, but some agents are
also saying no, for example, to
people from outside their country
or region,” says Mr Haywood in
“Everything we are learning here at the film.
Samuel Wood within this
Phil Spencer says: “It sounds like
Phil Spencer was made famous by pandemic, I feed back to the
people are interpreting the rules in
board and it helps to shape
popular home shows such as
different way to suit their own
Propertymark policies and advice
Channel 4s Location, Location,
purposes, which is to be
Location, Kirstie and Phil’s Love it to the government. Now and in the expected, but agents are at work
or List it, and as a leading property future. I have recently consulted
and a workplace shouldn’t be a
on a number of matters which
expert he also runs MoveIQ, a
dangerous place to be. It’s difficult
have shaped Government white
website which offers property
for everybody.”
papers on areas such as
advice, guidance and tips.
improvement of the house buying
The full film can be viewed here:
He teamed up with Mark Haywood process, conveyancing
Phil Spencer Film
to create a YouTube film about the association Land Registry.
sector to discuss some of the
“What we are seeing in this
current physical safety pitfalls
pandemic, is that difficulties in
For advice about marketing your
facing estate agents and the
physical
home
viewing
are
adding
property call Samuel Wood on
industry, including barriers in
pressure
to
the
sector.
We
all
want
01743 272710 or 01584 875207 or
home viewings and difficulties with
to
keep
things
as
normal
as
email
travel across areas.
possible, and the property sector
shrewsbury@samuelwood.co.uk
Mr Griffin says that as well as
is very much open, but we have to
helping people buy, sell, let and
be really careful how we operate in
rent properties across Shropshire, order to keep staff and the public
he is passionate about helping
safe.
keep the property market
“In particular, agents are being
regulated and buoyant.
asked to ‘be flexible’ when
“My colleagues at Propertymark
applying rules on viewings. We
approached Phil Spencer to come have to take things into
on board as a spokesperson for
consideration now such as proof a
the sector," said Russell.
potential buyer has the means to
purchase the property, have sold
“Adding such a famous face to the
discussion with Propertymarks’
Chief Exec Mr Haywood will
hopefully help bring this important
discussion to the forefront.

New Marches Growth Hub chair welcomes
tourism and hospitality measures
New Marches Growth Hub chair
Dave Courteen welcomed many of
the measures announced by the
Chancellor to help businesses
recover from the impact of Covid.
He said a £5billion package of
support for the hospitality and
tourism industries – as well as the
extension of VAT and business rate
support - would help some of the
businesses across the Marches
hardest hit by the pandemic.
Dave, whose company runs the
highly successful Shrewsbury Club
and Holmer Park Spa and Health
Club near Hereford, also welcomed
news that the Chancellor will pay
out a fourth and fifth round of
grants for self-employed workers
and extend the furlough scheme as
well as increasing incentives for
companies looking to take on
apprentices.

"The Chancellor is clearly doing
much in this Budget to support
businesses hardest hit over the last
12 months and that has to be
welcomed. Of course, we will need
to study some of the detail
announced today to see just how
far this Budget addresses all the
key issues.

"There is much to be done to
encourage and support new startups in the coming months as well
as building our skills and training
offering so that it can match the
best in the world.

"What is really crucial is that no
sector of business is allowed to slip
through the net because support
was not available when needed.

"The Marches Growth Hub will
continue to work with all our
partners – and all the terrific
businesses which drive the
economy across Herefordshire,
Shropshire and Telford & Wrekin to ensure our expert support and
advice is available to all."

Despite Covid 19 making it impossible for the Marches Growth Hub to hold
events in person, there are still plenty of courses and networking opportunities
available using zoom, many of which are free.

CLICK HERE TO FIND SKILLS
COURSES AND NETWORKING
OPPORTUNITIES

Thank you to all those who have contributed to this issue interactive Shrewsbury Business Chamber magazine.
The opinions expressed here do not necessarily represent the views of the editor, or those of Shrewsbury Business
Chamber.
To advertise in future issues please contact our editor Max Ball on 07859 123417 or email
editor@Shrewsburybusinesschamber.com

